< o o

MNsaIeasauaLazmalulad U9 1 adudl 2 nsngau-Suinau 2563

]
S 1

Uadsndananan1siaanlgkaUnandura g g nsunusin31ue11sv89
Unvaunevululsendlne
Factors Influencing Chinese Tourists in Thailand Towards Using

Thailand’s Restaurant Recommendation Applications
39 ¥
Zhang QU*
VUTNAINYI[Y UMINYI[ENTUANN
Graduate School, Bangkok University

e-mail: zhangquhappy@gmail.com
Received: August 7, 2020; Revised: September 7, 2020; Accepted: September 14, 2020

uNAnga

n9idendsifigavuszasd (1) eAnwdadeiiddglunadenlfueundinduvosinediniy
s uensvesinvieadisrmIululszmalne (2) WednwanuiemelavestnvieaiivrvnIuiil
somsldueundinduredinediniuuugiiniiuens nquiegnsiivhnisine fo dnviesiieayidud
WWumatunaua (Free Individual Travelers—-FIT) Tnetagidumadnuvisadieslulnganaalaiiu
a09d S1u7u 400 au LedesdeflfidunuvasuamnviuildFumswaannwine Wuwuuaeuaiu
winsUszuual 7 5eau Taeviinisiiuiuuasuatunisesulail fae3sdidsduas QR code 09
wuvasunainguinvienilsniu nguiteuiieiiunadumiesiiealulnesmefosindusunsy
Fuwm (WeChat) A1 (QQ) waziiete (Weibo) addildlunsiasvideya Ao Seuas fads A1 AVE
wazAsfies wagldlusunsudiiagy ADANCO Version 2.1.1 vinisussiulunaidalasadng
(Structural Model Assessment) kagAUENTUSTENINMILUT HAN1TITeNUIN frounuuasunudy
TngjfarwiAnd1 flsidunvdu X = 5.30) mshueundinduveslidu q (X = 4.96) Wuiladuiiddy
san1sdnduladenldueundinduveslvediniuuuziniue1ms Auduinevesiusun Inads
nsdnduladenidueundindurednedmiuwusinuemslussivuuna (X = 4.31)

AdAey: weundiaduwuzidniuernns $1vedld anuAuirgvatusud Audianaly n1suseidiy
lupaigalaseaing

Abstract

The objectives of this study are: 1) to study important factors in influencing Chinese
tourists in Thailand when choosing to use the Thailand’ s restaurant recommendation
applications; and 2) to study satisfaction level of Chinese tourists in Thailand regarding Thailand’s
restaurant recommendation applications. The sample used in the study was taken from 400
Chinese free individual travelers (FIT), who traveled to Thailand within the last 2 years. The
guestionnaire used in the study is in Chinese that has been translated from Thai language. The

measurement is based on a 7-point Likert scale questionnaire collected through Link and QR
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code distributed to the targeted tourists via three major Chinese applications, including WeChat,
QQ, and Weibo. The statistics used for data analysis were percentage, mean, AVE and parameters.
The application ADANCO Version 2.1.1 was utilized to assess the structural model and the
relationship between variables. The research revealed that Chinese language functions (X = 5.34) and
reviews by others (X = 4.96) are important factors influencing the tourist decision- making towards
using Thailand’s restaurant recommendation applications. Brand familiarity (X = 4.31) has moderate
influence towards using the applications.

Keywords: Restaurant Recommendation Application, User Reviews, Brand Familiarity,

Satisfaction, Structural Model Assessment
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