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Abstract

This research aims to study the quality of electronic services and technology acceptance
affecting the restaurant’ s decision to use the Wongnai POS system for restaurant management in
Nonthaburi Province. The sample size was 400 restaurants in Nonthaburi Province that decided to use

the Wongnai POS system to manage their own restaurants. The research instrument was a questionnaire.
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Statistics used for data analysis were frequency, percentage, mean, standard deviation, and multiple
regression analysis. Research results revealed that the overall quality of electronic services was at the
highest level (X = 4.42). When considering each aspect, it was found that restaurants gave the most
importance to customer service (X = 4.46), second place is the design (X = 4.44), and reliability
(X = 4.41), and the overall technology acceptance factor was at the highest level (X = 4.44). When
considering each aspect, it was found that restaurants prioritized perceived ease of use (X = 4.45) more

than perceived usefulness (X = 4.44).

Keyword: The Quality of Electronics Service, Technology Acceptance, Decision, Wongnai POS,

Restaurant, Nonthaburi Province
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AIUNTBONUUY 4.44 0.46 1Nl
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AuadudIu 4.35 0.50 1niign
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HANTTIATILYRAININYDINTITUSN IS BENNTednaTiaananisanaulavessiuemslunisidenldssuy
Wongnai POS lusa3a%1el Wongnai ¥e457181m75 439 inuunys

an:v:‘uaanlsusms B SD. B t Sig VIF
dannselingd

Amafi 1.55 0.24 - 657  0.000*
AUNITOBALUY 0.22 0.04 0.23 4.89 0.000% 1.28
frumudede 0.10 0.04 0.12 2.34 0.020* 1.48
FNUNTITNOUAUDIAD 0.18 0.05 0.19 3.93 0.000* 1.32
nslausnIg

fuandudui 0.17 0.04 0.20 4.03 0.000* 1.37

Adjust R Square = 0.30 R = 0.544 Durbin-Watson = 1.850
*syautiud1Ayyneadan 0.05

1nA15199 3 Wudn A VIF SAviiu 1.28-1.48 Fafldndesnit 5 fefuuaneirlaifideym
anuduiussEinafud sBase (Multicollinearity) iefiaseinmunmueinsuinisdidnnsedndiidimare
msnnaulavesiuemslunisidenlysyuu Wongnai POS Tulp3et1e Wongnai 4893118115t swin
wunFlassan wuih fulsamnmnisuinisBidnnsetind fifuddymeadffisesu 0.05 1 4 du fo
FuNsERNIUY Mumnaniudetie sunmsrevaussienisTduins wazanuiludiud wansindiuls
neINIUNNAIAINIIaTAUNEINTaiNsAndulavesiuemisluntsidenldszuy Wongnai POS Tu
i3ty Wongnai wesuemnsludminuunySlasrulfegaiidedfymeadaiisedu 0.05 W 4 g
FeamINTEAUdNSnavesfuUsudaz@l LA AMUNI500NLUY ATUNITABUAUDIRNISTIFUINIS
fuanududni uagduarutidedio AadA Durbin-Watson Ay 1.85 Faldunndn 1.5
wazdesndt 2.5 dfunansinliiifamenuduiudidadussninmanunanndey Weiensanse
aunud auasdudiudnasiuniseevauswionislduimsdwranenisandulavesiueimsiy
nsidentdszuu Wongnai POS lulazetne Wongnai ¥as31uamsludaminuunys egredissauivddny
n19adifl 0.05 n15ATIgiA1duUTEANSvesqmAINveInITUINITBIBNNTedndAidinasie
msamaulavesiuemsiunsidenlyszuu Wongnai POS Tuia3etng Wongnai vesiruemsiudswin
uunyFlaesam wud damensaifouedisnnalunsmeinsalld¥esar 30 (Adj. RE= 0.30) frnduseans
anduiusnvanviniu 0.544 (R = 0.544)

\lednAradifinng q unadreauniswennsalazldauniswennsal quainnisliuinis
3i8nvsedindfidmasrenisindulavesimemsiuniadenldszuy Wongnai POS Tup3etne Wongnai

N o A

maﬁmmmﬂu%’wi’muumimu Y = 1.55 + 022 (Frunseenuuy) + 0.10 @wmnuundede) + 0.18
(é"]umimauauawiamﬂﬂjmmi) + 0.17 (Guanuduaiug)

47



48

Journal of Academic Information and Technology Volume 3 Issue 2 July-December 2022

A15199 4
Kan15IATIzINTgeusUmAlulagviawasonisaaaulavesiuemslunisidenlyssuy Wongnai POS
lunSothe Wongnai vesiiuemmsludainuunys

nseansumalulag B S.D. B t Sig VIF
Al 2.37 0.22 - 10.78 0.000*
AUNTTUIANGY 0.37 0.04 0.40 841  0.000% 1.12
sunsiuiUselend 0.13 0.04 0.14 309  0.002* 1.12

Adjust R Square = 0.21 R = 0.50 Durbin-Watson = 1.929

o

*syautiud1Ayyeanan 0.05
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Sudhdaymeadinisyiu 0.05 11 2 Fu L’i&NGﬂiﬁwﬂU@%ﬁWﬁﬁJ@WﬂLLiJiLLG]auGI’J AUNTTUIANUNY uay
sumsiuiusslen Arafia Durbin-Watson fldindu 1.93 Gafldnanandt 15 wagiosnin 2.5 et
wansilifidymenuduiudidadusznindmnuaainadey efinrsansedunuindunsiuy
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